
Fast facts

Founded: 1926, in Chicago

Ownership: As an incorporated partnership, McKinsey is owned and governed by its 1,400-plus 
partners worldwide 

Offices: 107 offices in 61 countries

Firm members: 19,000 globally

Headquarters: Our firm does not have a traditional headquarters. Our managing director chooses his 
or her home office; London is the current choice

Managing director: Dominic Barton, since 2009

Overview

McKinsey & Company is a global management-consulting firm that serves leading businesses, 
governments, non governmental organizations, and not for profits. We help our clients make 
substantial, lasting improvements to their performance and realize their most important goals.

Industry and functional practices

We serve clients in most industries and across a wide range of functional topics, from strategy to 
organizational change, IT architecture to customer-life-cycle management, leadership development 
to sustainability. Our 22 industry practices and 8 functional practices are internal networks through 
which we develop knowledge, build expertise, and bring the best of our firm to our clients.

Capabilities and solutions

To help our clients achieve lasting success, we offer a wide range of services that reinforces our core 
consulting work, from advanced data modeling to software solutions to restructuring support. These 
capabilities and tools are delivered to clients through a variety of models, including subscription-
based services and long-term support.
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McKinsey Global Institute

Our business and economic think tank helps leaders develop a deeper understanding of the 
evolution of the global economy and provides a fact base that contributes to decision making on 
critical management and policy issues.

McKinsey Quarterly

Our flagship management journal publishes insights from McKinsey and external experts and 
practitioners. The Quarterly helps readers stay at the cutting edge of management thought, become 
more effective leaders, and boost the performance of their organizations. The Quarterly has more 
than one million online subscribers globally.

McKinsey Social Initiative

In 2014 we founded the McKinsey Social Initiative, an independent non-profit, to develop innovative 
approaches to complex social challenges. The McKinsey Social Initiative’s first program, Generation, 
is focused on improving the employment prospects for young people by identifying professions with 
high demand for entry-level workers, designing and delivering training programs to accelerate skills 
development, and securing pre commitments from employers to provide graduates of the program 
with entry-level jobs upon completion.

Environmental sustainability

As a professional-services firm, our environmental footprint is relatively limited. However, our 
offices and practices across our entire operation take steps to reduce that footprint, with initiatives 
including the widespread adoption of video-conference equipment to avoid unnecessary travel, the 
implementation of recycling hubs, and locating major offices in energy-efficient buildings. We collect 
data on our environmental impact quarterly and produce regular reports for internal use, produced 
and verified by a respected external carbon management organization. In addition, we invest in 
projects with substantial long-term impact on sustainability.
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